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SUMMARY
This video features mock interviews with
two adults who separately endured a
barrage of overly personal marketing text
messages. Both discovered that when
they swiped their credit cards at different
cafes, they were signed up for a rewards
program linking their credit card swipes
to their cell phone data and social media
accounts, including their locations. These
data links enabled the marketing
company to calculate how long one of
them lingered by a shop window, where
they currently were, and whether they
were alone, offering discounts for
preferred characteristics. The interviewees
discuss their reactions to finding out the
extent of the data being collected about
them.

ACTIVITIES
In small groups, make a list of pros and
cons for location-tailored marketing. Are
there cases in which you want to receive
ads based on where you've been?
Have students call out potential inferences
that could be made about individuals
using real-time phone data, Could location
be used to infer whether someone is on a
date, their physical activity levels, or other
sensitive information?
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DISCUSSION POINTS
How likely do you think it is that
companies have teamed up to link credit
card information with cell phone location
data?
Is is plausible that companies are
collecting data on how long you stand in
front of a display or whether you're alone?
Which is more intrusive, the frequency of
the messages these interviewees
received, or their personal nature?
Have you ever inadvertently signed up for
marketing communications you didn't
want to receive? What did you do?

